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third non-fiction book, Glass Jaw: A Manifesto for Defending Fragile Reputations in an Age of Instant Scandal 
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(St. Martin's, 2004), Turnpike Flameout (St. Martin's, 2006) and Spinning Dixie (St. Martin's, 2007). His sixth 
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a Trustee of the Institute for Responsible Citizenship, an organization devoted to fostering educational and 
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